[image: image1.png]MILITARY HEALTH SYSTEM

health.mil




[image: image2.png]




Military Health System External Awards Program 

Fact Sheet
background
The Military Health System External Awards Program was established to give structure to the nomination submission process for awards programs that are external to the MHS.  The External Awards Program Committee is charged with encouraging members of the MHS community to participate in this awards process by providing information for nominees who may have already received internal recognition for their exceptional work within the MHS, but also could benefit from receiving accolades from an external organization.  Additionally, the program is responsible for submitting nominations for communications products that have been developed on behalf of the MHS. 
Purpose
The primary objective is to match extremely well-qualified programs and candidates in the MHS community with external awards that recognize exceptional advancements in health care, education, training, research, leadership, information technology and communications.  
Process
The MHS Office of Strategic Communications has identified approximately 200 national, regional and local awards from over 75 different organizations and captured this information in a spreadsheet that can be accessed by visiting: http://www.health.mil/About_MHS/Awards.aspx . These awards are diverse and apply to individual leadership achievements, advancements in the fields of research and medicine and communications products.
When committee members identify qualified candidates, they work to compile the required information for the award nominations package and then provide this information to the MHS Office of Strategic Communications Awards Lead, who manages the overall external awards submissions process. Committee members meet quarterly to discuss awards, nominees and submissions.
benefits
This awards program has the capacity to increase public awareness of the MHS, its programs, leadership and support staff. It also seeks to enhance the MHS’s reputation and visibility within the health care and communications industries.
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